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AUDIENCE NETWORKS,
CONTENT THAT CONNECTS
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We are a Media Group with more than 27 years of experience. We generate
high quality content, concepts and communication strategies. We create
stories that connect audiences and flow through a transmedia ecosystem,
growing communities of interest eager to live and share experiences.

We reach more than 115 million consumers across our brands, print and
digital media.
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México Desconocido is the travel media with the longest
tradition and the most visited travel network in Mexico.

The traveler's community is what makes Mexico
Desconocido the most relevant authority to discuss and
highlight what happens in every instant of a trip.

Always present when a traveler gets excited and begins
dreaming on his next trip, constantly by his side, turning
such dream into reality aiding in planning the experience,
followed by the excitement of finding and booking the best
providers for his trip. We also travel with them as tourist
guides while at their desired destination and wants to find
out more specific or additional information and details on
the place he is visiting. And finally, we are a network that
shares experiences of all travelers.

Our strategic alliances with tech leaders such as Google,
working specifically with Google Maps, positions us on a
network that leads the way for the evolution of tourism in
Mexico.

Thanks to our new platforms and products, millions of
followers will get inspired, be able to plan, book, live and
share their journeys around Mexico.
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Branded Content

In order to nurture our client’s print or digital media,
we create specialized content on-demand, which can
also be amplified on our own platforms.

Objectives

With backlinks

To reinforce any communication strategy,
our content.can include backlinks (reference
links) to our clients’ web pages.
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Native Content

Either inside our existing content or by creating new
content optimized for organic search positioning, we offer
the possibility of including native branding of products or
services related to the content’s theme.

El pais necesita poner
en marcha una
estrategia duradera en
el tema de seguridad

Objectives
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With backlinks

To reinforce any communication
strategy, our-content can include
backlinks (reference links) to our
clients’ web pages.




Editorial Photostock

We create highly successful
audiovisual content and stories,
so our clients can position their
companies, products and services.

. Objectives
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En México siete de cada diez
personas transgénero han
denunciado que no se respetan sus
derechos, y la inclusion de esta
comunidad es un pendiente para
muchas empresas, aunque ya hay

avances.
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Digital Infographics

An infographic is a graphic synthesis of
ideas and concepts. From our expertise
generating content, designing and doing
graphic communication, we create digital
infographics to conceptualize, explain and
captivate the interest of our audiences
around topics, products, markets and
specific services.

Objectives
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programa que combate
| el hambre de los mas
pobres en México

Saber Nutrir, el

LA IMPORTANCIA DE SABER NUTRIR

“SABER NUTRIR" ES UN PROGRAHA GIUE AYUDA A HEJORAR LA CALIDAD & .
DE VIDA DE LAS FAMILIAS CON VULNERABILIDAD ALIHENTARIA -
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FAMILIAS  COHUNIDADES PROYECTOS AN
EL PROGRAMA SE SOSTIENE CON 3 PILARES

APOYAMOS A LAS FAMILIAS AYUDAMOS A LAS FAHILIAS  OTORGAMOS CISTERNAS
CON HUERTOS Y GRANJAS CON INVERNADERQS Y CON CAPTACION DE
PARA GUE PUEDAN PRODUCIR  GRANJAS DE HAYOR ESCALA,  AGUA DE LLUVIA, POZOS,
SUS PROPIOS ALIMENTOS PARA GUE PUEDAN GENERAR  PURIFICADORES Y BANOS
UN INGRESO EXTRA CON BIODIGESTOR
)
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| ADEMAS, AYUBAHOS CON LA CREACION DE B CENTROS DE
ESTIMULACION OPORTUNA, 1 BANCO DE SEMI LLAS, 9 COCINAS
COMUNITARIAS, T8 SILOS Y 130 ESTUFAS ECOLOGICAS B‘”’ﬂa

| EN LA COHPRA DE ESTUS | e gl
PRODUCTOS DE GRUPO HERDEZ
NAPOYAS A ESTE PROGRAMA - HERDEZ
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:{Quieres mejorar la logistica
de tu empresa?

AUMENTA LA
PRﬂUlIETIVI[IHB O

Each inbound strategy is designed
according to the objectives and is
structured in a plan of at least 3 months
to achieve a correct maturation of the

LEADS
AWARENESS
BRANDING



Through this channel we reach
315,000 subscribers.

BRANDING
AWARENESS
VISITS
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Through this channel we reach

315,000 subscribers.
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501,715 seguidores
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Webinar

Leveraging the best tech innovations available, we
create webinars, seminars and virtual forums, and our
value proposition includes content editorialization. We
generate editorial content from each of our webinars
and forums to be accessible on our websites so they can
haven an organic growth and amplification.
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Podcast

We also create and produce podcast that we
broadcast through all of our digital channels to
amplify their reach.




E-MAGAZINE

Digital Magazine (Mag21)
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Thinking about the current trends of content
consumption, we designed a mobile magazine called
Mag21, an online publication that offers content with
a user experience like no other.
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This platform integrates editorial content
form all G21 brands in ways that intertwine
the storytelling with the advantages of the
digital world.

From here, we can design digital magazines
100% customized to our client’s content,
developing editorials ad hoc to its
communication and relevant messages.

. Objectives
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E-MAGAZINE

Mag21 Advertising

Article

Thinking about the current trends of conten
consumption, we designed Mag21, an online
publication that offers content with a user
experience like no other.

| Interstitial
banner

It appears at the beginning
of a Story, full screen. f

Full screen format, appear in
between transitioning slides.
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Facebook Strategies
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Post

We create high impact communication within our
communities, stirring the interest of our followers
on what we present in our social channels. We
have a very high CTR on our Facebook posts.

Objectives
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Canvas post

The incredible engagement and interaction capability
of our platforms foster the growth of social activities
focused on high interest topics for brands and
marketers.

Photo contests, social media engagement
activities and rewards for entrepreneurs
are part of our success stories.
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Each development must be customer
priced, based on technical reach and
expected users.

POSITIONING
VISITS
USABILITY
LOYALTY



EVENTOS

This can be complemented with
native content from the brand.

BRANDING
AWARENESS



Each development must be customer
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POSITIONING
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VISITS

LEADS

ENGAGEMENT / LOYALTY
AWARENESS

Photo Contests:
“Mexico’s Best Photo”
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SIGUE LAS PISTAS
ADIVINA Y ViAJAl

No hay nada mas mexicano que la Muerte
#FotoCalavera



We have a minimum
amount of investment
and formats with limited
inventory.

AWARENESS
VISITS
LEADS

PREMIERE

Mejores peliculas latinoamericanas del
siglo XXI1
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We have a minimum amount
of investment and formats with
limited inventory.

BRANDING
AWARENESS
VISITS
LEADS






